Marketing 101
Ms. Susan Howard – 986-4036 – susan.howard@lsr7.net
Ms. Katie Wilson – 986-4000 – katie.wilson@lsr7.net
Ms. Meagan Noble – 986-4000 – Meagan.noble@lsr7.net
Course Description:     
Introduces students to the broad foundation in marketing functions, as well as the use of technological business tools to perform marketing activities. Units include: pricing, selling, advertising, product development, etc. This is an excellent course for students interested in the field of marketing, management or entrepreneurship. Students have the opportunity to participate in DECA and acquire skills for positions in marketing, management, and entrepreneurship.

Essential Standards:

· The learner will explain, analyze, and evaluate the concept of market and market identification.

· The learner will understand and implement tools and strategies used to assist in market decision-making.

· The learner will explain and demonstrate the marketing mix strategies.

· The learner will analyze and understand the role of business in society.

· Students will examine and apply concepts of the selling process.

· Learners will analyze and explain the nature and scope of distribution.

· Students will explain and apply the nature and scope of product/service management.

· Students will compare and apply concepts of the elements of a promotional mix.

· Students will analyze and apply the pricing strategies.
Major Assignments and Projects:     
     First Semester


Store Rules and Regulations




1.5 weeks


DECA







1 week


Unit 1—The World of Marketing (Chapters 1 & 2)


3.5 weeks


Unit 2—Business and Society (Chapters 5 & 6)


4 weeks


Unit 3—Buying & Purchasing (Chapters 21)



2 weeks


Unit 4—Selling (Chapters 12-15)




4 weeks

     Second Semester


Unit 5—Promotion (Chapters 17-20)



6 weeks


Unit 6—Product Planning (Chapters 30-32)



5 weeks


Unit 7—Pricing (Chapters 25-27)




5 weeks
Assessment Plan:      
Unit tests consist of multiple choice, true/false and matching questions.  Numerous formative assessments will be used regularly to monitor student learning.  
Grading Policy:

Semester grades will be based on one half tests/projects and one half daily work.

Marketing Interns Work Grade: Grade is based on 1/3 IMP assignments and    employment paperwork, 1/3 employer evaluation and 1/3 teacher evaluation.
Make Up Work:     
It is the student's responsibility to find out what work they have missed on the day they return to class. One day for every day absent will be allowed to complete the assignments. 
Late Work:     
Late work is not accepted.  Each student will be issued a late work pass that allows them to turn in one late assignment for the semester. If all work has been turned in on time, the pass may be turned in at the end of the semester for extra credit. Tests must be made up by the posted make-up date.
Tutoring/Extra Help:     
Available before school or after school by appointment only.

Electronics Policy:

No cell phone use during class.  Music may be used during independent work time only.  If this policy is abused, we reserve the right to take away this privilege at any time.
Store Participation
All students are expected to work in the store. You must pass the store test with a 90% or better. Students will receive twenty points toward their daily work grade for each time they work.
DECA Participation

DECA is an organization for marketing students.  All marketing students will have the opportunity to participate in DECA activities and contest.  Class time will be provided to help prepare for District Contest.  

District Fall Leadership Conference—September 30—Tucker Leadership Lab, Liberty, MO
State Fall Leadership Conference—October 16 & 17—Lodge of Four Seasons, Lake of the Ozarks
Central Fall Leadership –November 18 - 20 – Indianapolis, IN!
District Contest—February 9 —Independence Center

State Contest—March 12 - 14, Lodge of Four Seasons

International Contest—April 25 - 30, Anaheim, CA!!!!!

REQUIRED SUPPLIES NEEDED BY MONDAY, AUGUST 22nd 





3 Ring Binder—at least 1 inch





	10 Dividers—MUST be labeled (may be abbreviated on tab)
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